
BRANDING
The first thing job seekers should see is your company logo and 
visuals that reinforce the core of your business. Use clear, eye-
catching images that set the tone for your job posting.

JOB TITLE
This is the most critical piece of the puzzle. It’s not only the 
primary factor in how your job posting gets found, but it’s also the 
main reason why people click on it.

First, focus on the keywords your ideal candidates will be using in 
their searches, such as Registered Nurse or Physical Therapist. Use 
the free Google AdWords research tool to get the insight you need.

Next, include other criteria that will make your job posting stand out, 
like a specialty, location or job type. Just make sure to keep it under 
80 characters. Here’s an example: Med/Surg Registered Nurse in 
Philadelphia (Full-time).

JOB OVERVIEW
Consider this your elevator pitch. Sell your job opening in a brief 
paragraph that sums up everything special about the opportunity. 
The text that appears below your job title in search results is usually 
taken from this section, so be direct and reinforce your keywords.

RESPONSIBILITIES
This is where you can go all-out on how exciting your job 
opportunity is. Some job sites, like Indeed, require a minimum word 
count before they pull postings into their feed, so don’t skimp on the 
details. Discuss every role at length, explaining the positive impact 
each one has wherever possible.

Don’t forget to incorporate the keywords you used in your job title. 
This is the best way to boost your ranking in search engines. It also 
helps to layer in 3-5 additional keywords to cover a broader range 
of relevant job searches, including alternate job titles and common 
abbreviations.

QUALIFICATIONS
There’s a delicate balance between weeding out unqualified 
candidates and scaring off good recruits. The key here is to 
distinguish what is essential and what is preferred. As long as you 
clearly differentiate between the two, your top candidates will feel 
more confident than ever about applying.

The qualifications, responsibilities and overview combine to form the 
body of your job posting. When you add them together, your word 
count should range between 700 and 2,000 for best results.

POSITION SUMMARY
Some postings have a sidebar to give visitors a quick rundown 
of what the job entails. Make sure all of the important details are 
correctly listed here. Many job seekers are pressed for time and 
won’t want to read the entire job description, so this is your chance 
to lock them in quickly.

COMPANY INFORMATION
Don’t just tack on a boilerplate corporate statement at the bottom of 
your job posting. Write a few sentences about what your company 
does, why and how. Say exactly what makes your work environment 
so special, particularly for the person who lands the job at hand. 
An easy way to customize this section is to revisit some of those 
keywords you used earlier.

MULTIMEDIA
If you have the option to add photos, videos or other multimedia, 
do it! These features typically have higher engagement levels than 
anything else on the page. And the longer you keep candidates on 
your posting, the more likely they are to apply for the job.

Anyone can slap together a sloppy job posting and watch it sink into oblivion. 
But that’s not what you want. You want your job posting to rank high in search 

engines, get picked up by aggregators and be discovered by throngs of 
qualified candidates. Right?

Sometimes that may seem impossible, but all it takes is a solid grasp on a few 
simple components. Here ADVANCE Healthcare Network breaks down the 

8 pieces that make up the perfect job posting and how to polish each one to 
guarantee a finished product that’s absolutely irresistible.
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Put all these pieces together just right and watch your 
job posting attract the audience it deserves.

Get started now at AdvanceHealthcareJobs.com. Our job board is 
designed to spot the strongest postings and position them accordingly.

If your job postings still won’t click, give us a call at 800-355-5627 
or email sales@advanceweb.com. We can help you smooth out your 
recruitment efforts in no time!

Master the Job Posting Puzzle

www.advanceweb.com

